
Chapter 1 The consumer: Summary

Households receive income from various sources: government in the form of grants, wages, salaries, pension, business profits if they own their own business, interest from investments and rental.  Some families are able to get financial help from friends and extended family members.  The amount of money available for spending will determine how the money is spent.  The disposable income is the amount that is available to spend on groceries, clothes etc., after all the deductions are subtracted from the amount earned.  Statistics South Africa use the census to determine how South African families or households spend their money according to area, gender, population group, income level etc.

Budgeting is a valuable tool to make sure that the money that is available is used wisely and some kept over for luxuries, holiday or unexpected expenses.  However, applying the principles of budgeting and making sure that everyone keeps to the budget required discipline.  There are various ways to buy goods and services:  cash or credit.  Both have distinct advantages and disadvantages.  Obviously making use of credit facilities will allow you to buy goods that you cannot immediately afford.  The costs of credit have to be taken into consideration.

Various types of bank accounts will help a household to save money and earn interest.  Banks charge fees for their services and these can add up.  There are ways to reduce bank charges so that you are not wasting money. Technology such as internet, ATM, credit and debit cards all make spending much easier.  This will impact the discipline you have in keeping to your budget. 

The Credit Act gives consumers rights regarding credit.  There are government and non-government organisations that focus on and lobby for consumers rights.  It is important to be aware of the different consumer organisations and how they can assist you to resolve any consumer complaints or issues you may have in the future.

Chapter 2 Food and nutrition: summary 

Unit 1: Nutrients

We need about forty nutrients in various quantities for energy, growth, maintenance and repair of body tissues, and to stay healthy. The functions, sources, deficiency and excess of protein, carbohydrates, lipids, water, minerals: Calcium, phosphorus, magnesium, sodium, potassium, iodine, iron, fluoride, zinc and manganese; and vitamins: Water soluble: Vitamin C, vitamin B complex; Fat soluble: vitamins A, D, E and K. 

Unit 2: Nutritional needs of different consumer groups

Each person’s nutrient and energy needs change over his or her lifespan. The nutritional needs of the following difference consumer age groups: 

· Pregnant women

· Lactating mothers

· babies

· toddlers

· young children

· young adults 

· elderly people

· ill and convalescing individuals

· Individual energy needs

The two main factors that play a role in individual energy needs: 

· basal metabolic

· rate of physical activity

Unit 3: Interpretation of nutritional information

· dietary reference intake tables

· food composition tables of the Medical research council

Unit 4: Food fortification

· Food fortification is the addition of vitamins and minerals to specific foods. 

· Foods are fortified to ensure that the y meet the minimum dietary requirements of consumers. 

· The National Food Consumption Survey

Unit 5: Food contamination

· Causes of food contamination: Microbiological contamination, physical contamination and chemical contamination 

· Measures to control food contamination

· Food poisoning: symptoms, causes and treatment

Chapter 3 Design elements and principles: Summary

	Units
	Content

	Colour theory
	Terminology, properties, classification and characteristics

The colour wheel

Colour combinations

	Design elements and principles
	Design elements:

line

shape

form

space

texture

colour.

Design principles:

proportion

balance

rhythm

emphasis

harmony.

	Application of design elements and principles: Choosing clothes
	Use elements and principles of  design to achieve desired effects when choosing clothes

Apply knowledge when advising consumers about purchase of clothing

	Application of design elements and principles: Interior design
	Use design elements and principles to achieve desired effects in interior design




Chapter 4 Fibres and fabrics: Summary

Fabric construction techniques

	Weaving (uses warp and weft yarns)
	Plain weave: A simple over one, under one weave

Satin and sateen weaves: Many loose yarns on surface of fabric 

Twill weave: Tight weave creating diagonal lines

Dobby weave: Creates small design on fabric

Jacquard weave: Tight weave creating complex multicoloured designs

Pile (cut and loop) weave: Single weave with loops of yarn intertwined

	Knitting (made from a single continuous yarn)
	Warp knitting: Firm weave, yarn runs vertically up the fabric

Weft knitting: Stretchy weave, yarns form loops horizontally

	Bonded (non-woven) fabrics (fibres are pressed together into fabric)
	Fibres are held together with resin adhesive, needle-punching or stitch-bonding


Fabric properties

	Visual and tactile properties (look and feel of fabric)
	Draping quality: How a fabric hangs and folds

Colourfastness: Whether a fabric loses colour pigment during laundering

	Durability (hard wearing)
	Strength: How much a fabric can be pulled before it breaks

Abrasion resistance: How much rubbing fabric can withstand

Pilling: Small balls of fluff that form on the fabric surface

Sunlight resistance: If the fabric can withstand sunlight over time

	Comfort (what it feels like against your skin)
	Elasticity: How well yarn springs back to its original length after being stretched

Dimensional stability: How well fabric retains its shape after washing

Absorbency: Moisture-holding capacity

Heat conductivity: Ability to allow heat to pass through fabric

Heat retention: Resistance to heat passing through fabric

	Maintenance (how it must be cared for)
	Shrink resistance: Will the fabric shrink during washing?

Reaction to water, cleaning chemicals and procedures: Is the fabric strong or weak when wet, what chemicals damage it and so on

Reaction to heat: Can the fabric withstand high temperatures?

Stain resistance or stain release: Does the fabric shed dirt and stains readily?

Crease and wrinkle resistance: Does the fabric crease and wrinkle?


Fabric finishes

	Finishes that alter fabric appearance (change the way fabrics look)
	Calendering: Makes fabric smooth and gives a sheen

Embossing: Creates a raised pattern

Sanforising: Prevents shrinking

Mercerising: Provides a smooth surface, slight sheen and prevents shrinking

	Finishes that alter fabric handle, drape and texture (change the way a fabric feels)
	Starching: Stiffens fabric and makes poor-quality fabric appear better

Raising, napping, sueding and brushing: Create a fluffly, hairy surface

	Finishes that alter the performance of fabrics (change how fabrics react to outside influences)


	Flame-retardant finish: Fabric resists burning

Static-control finish: Fabric does not cling to the body

Stain-and-soil-release finish: Fabric does not absorb stains or dirt

Anti-bacterial finish: Fabric prevents growth of micro-organisms

Waterproof and water-repellent finish: Fabric does not absorb water or deflects water

Crease-resistant finish: Fabric does not wrinkle or crease

Drip-dry finish: Fabric need not be ironed after it has been dried carefully


Chapter 5 Housing and interiors: Summary

In this chapter, you learnt about space planning, choice of furniture and criteria to use when purchasing furniture. 

Space planning 

Space planning for the home starts with a house plan. Specific symbols are used to indicate basic structures and other features on this plan. Floor plans are drawings of all the rooms in a home. Two different types of floor plans can be used, depending on the needs of the people who will live in the home. Open floor plans and closed floor plans both have certain advantages and disadvantages. Floor plans are divided into three basic zones: rest areas, social areas and work areas. Each area has different functions and traffic patterns differ from area to area. Traffic patterns should be evaluated according to the accessibility and safety. Traffic patterns influence the purchase of furniture, which must never block the traffic lanes in rooms. The orientation of a room refers to the direction the room faces. This influences the amount of natural light in the room.

Some people have to choose a house plan from existing plans. They should make a list of the criteria that are important to them. Factors to consider when evaluating existing house plans include the needs and preference of the people who will be living in the home, zoning, traffic patterns, the size of rooms and type of floor plan, economic issues, available storage space, orientation, flexibility and options for the future. Functionality, accessibility and safety are important features of a home. In order to evaluate if a floor plan is functional, accessible and safe, we need to assess the space planning in the three main areas of the home: the work, rest and social areas. Furniture arrangement plans indicate how to arrange furniture functionally while ensuring the aesthetic appeal of the room. Storage and lighting plans are also very important aspects of making sure that the house is functional and safe. 

Choice of furniture

When choosing furniture, you should consider the properties of the different materials used to manufacture it. Different materials such as wood, metal, glass, plastic, bamboo and cane are used in the manufacturing of different furniture items. Upholstered furniture offers more comfort.

Evaluation criteria to use when purchasing furniture 

We looked at the seven evaluation criteria to use when purchasing furniture. Suitability for need or function is one of the important criteria because functional furniture will be used more than furniture that does not serve its purpose. Aesthetic value, economy and durability should also be kept in mind. Human factors like ergonomics and universal design play a big role. Furniture should be comfortable, but should also support the body. These days, consumers are more aware of the importance of buying furniture from manufacturers that are environmental responsible. Consumers also have certain responsibilities before and after making a purchase. 

Chapter 6 Entrepreneurship: Summary

Entrepreneurship is all about starting your own business and making a profit. A successful business idea should be something you are passionate about. Your product needs to be different from that of your competitors. The people you will sell to (your target market) must be willing and able to pay the price for your product, and you need to have the capacity to make and sell enough products every week to make a profit. A product specification will give the exact details of the product and how it will be made. A SWOT analysis of the business idea will tell you whether it is possible to make a success of this venture. 

At this point, all you have is an idea. You will need money, stock, equipment, storage facilities and time to begin production. Your idea will need to be tested with a sample of your target market using surveys, questionnaires or focus groups. A needs analysis (using surveys, questionnaires, observation or personal interviews) will help to fine-tune your product so that it meets the needs of the target market. 

Marketing is the process of getting your product to the target market. However, the mix of product, price, promotion and place needs to be worked into a strategy. The marketing strategy is a detailed plan of how you will market your product or business. Marketing focuses on the combining the product, price, place and promotion.  Following the core principles of marketing will help to avoid the product going into decline as it moves through the stages of the product life cycle. 

It is no good having an excellent product if the costs of making that product are not controlled very carefully. The fixed costs are the same every month, but the variable costs vary according to the number of products being made. Calculating the break-even point will allow you to see exactly how many products need to be made and sold in order to cover all of the business's costs. The break-even point will also help you to determine whether you have the time to make and sell the correct number of products to make a profit.

Chapter 7 Theory of practical work in Consumer Studies: Summary

Unit 1: Food production

If your school offered this practical option, you learnt how to use advanced cooking equipment and utensils such as deep fryers, electric frying pans, food processors, blenders and mixers, kitchen scales, timers, thermometers and microwave ovens. You studied different techniques and characteristics of successful yeast, choux pastry and shortcrust pastry products. You acquired knowledge about disposable paper and plastic products available for packaging and storing foods. You learnt about different types of cakes, biscuits and sugar cookery as well as how to make chutney and jam. You studied different techniques to use when cooking with eggs and dairy products. You studied the criteria for quality products and produced some of the following food products: bread, vetkoek, éclairs, novelty cakes, tarts, fudge, fondant, jam, chutney and meringues. 

Unit 2 and Unit 3: Clothing and soft-furnishing production

If your school offered this practical option, you learnt how to choose a commercial pattern, take body measurements and adapt patterns to suit different figure types. You learnt why ironing should take place during the sewing process. You practised how to use, thread and care for the overlocker. For the clothing option, you used different construction techniques to make long pants. For the soft-furnishing option, you learnt which fabrics to use for curtains and cushions, and how to measure windows to determine how much fabric is required for curtains. You learnt about different types of headings and curtain tapes. You learnt how to calculate the amount of fabric needed for curtains. You made small curtains and cushion covers with piping and zips. 

Unit 4: Knitting and crocheting production

If your school offered this practical option, you learnt how to use different types of knitting needles, and you learnt how to read advanced cable and lace patterns. You familiarised yourself with the terminology and abbreviations used in patterns. You practised how to use four needles and produced a cable pattern hat and a lace pattern hat. You studied different crochet stitches, and learnt how to join yarn, increase, decrease and end off. You learnt how to read a crochet pattern and made a crochet hat using a crochet pattern. 

Unit 5: Patchwork quilting by hand

If your school offered this practical option, you learnt about four-patch and nine-patch designs. You learnt techniques for accurate cutting and sewing when using blocks. You learnt how to choose fabrics, batting and a colour scheme for your patchwork. You used nine-patch designs to make a potholder and you used crazy patchwork to make a casserole carrier. 

Unit 6: Requirements for making quality products for small-scale production
You studied the requirements for making quality products for small-scale production. Quality products must be appropriate for the target market. The design and fabric or yarn should be suitable for the purpose of the product. Consider quality and fashion when buying raw materials. Be sure to use the correct measurements so that the product fits correctly. The quality of the construction techniques used for production should be checked at every stage of the production process. Ensure that the product is easy to care for and durable. Choose packaging according to set criteria.
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