
Term 3 Revision – questions 
Question 1: Multiple choice
Choose the most correct answer and write ONLY the corresponding letter next to the question, for example: 
1.6 D.

1.1
Indirect selling methods are used when:

A
goods need to be demonstrated
B
money is invested in retail stores
C
wholesalers are able to hold large quantities of stock
D
there is a lack of knowledge and experience in effective final distribution.

1.2
The marketing mix is developed using the following factors:

A
product, price, packaging, promotion

B
design, product, price, communication

C
product, price, distribution, communication

D
product, price, place, sales

1.3
The amount that is added to the cost price to determine the selling price is called the:

A
mark-up

B
profit

C
gross profit

D
net profit.
1.4
Which chart is used to work out how long a machine is being used?

A
routing

B
schedule

C
loading

D
machine schedule

1.5
What do you call unwanted e-mail or text messages sent to people who have not asked for this information?

A
fraud

B
advertising

C
phishing

D
spam
(5 × 2) [10]
Question 2: entrepreneurship and citizenship
2.1
Identify and briefly explain FIVE qualities of an entrepreneur.
(15)
2.2
Discuss the following key factors for a successful business:
2.2.1
profitability
(8)

2.2.2
sustainability
(14)

2.3
Identify FIVE ways in which a business can improve their sustainability.
(10)

2.4
List THREE roles that an individual can play in the community.
(3) [50]

Question 3: Short questions – Marketing
3.1 
Discuss market segmentation as a way of defining the target market.
(6)

3.2 
Explain the effect exporting goods has on the South African economy.
(6)

3.3 
Identify FOUR advantages of standardisation and grading in a business.
(8)

3.4 
Draw a simple graph showing the product life cycle.
(6)

3.5 
Explain the difference between a trademark and a brand.
(8)

3.6 
Discuss the internal and external factors that affect the pricing policy.
(2 × 4) (8)

3.7 
Explain indirect distribution as a marketing policy.
(8) [50]

Question 4: Short questions – Production
4.1 
‘Control of inventory/stock is important and affects productivity and the finances of the business.’ Explain this statement.
(8)

4.2 
Tabulate the differences between mass and batch production.
(12)

4.3 
Young Designers is a clothing manufacturer. They sell jeans for R250 each and their costs for making 
1 000 jeans are:

	Raw materials

	Stock used from storeroom

Additional stock purchased
	R20 000

50 000

	Direct labour
	
	50 000

	Overheads
	
	46 000

	Fixed costs
	
	4 000


4.3.1 
Calculate the total production cost.
(6)

4.3.2 
Calculate the production cost for one pair of jeans.
(4)

4.3.3 
Find the break-even point if the selling price of the jeans is R250.
(10)

4.4 
Explain the following terms used in production planning:

4.4.1 
routing sheet
(4)

4.4.2 
production schedule
(4)

4.4.3 
loading chart
(2) [50]
Question 5: Report – Marketing
Benson Brothers owns a furniture factory that makes low-cost, good-quality pine furniture. Write a report explaining how the FOUR marketing functions can be used to improve sales.
[40]

Question 6: Report – Production
Write a report for Benson Brothers explaining how production planning will assist them to meet their production deadlines consistently. They use the batch production system. 
[40]

Total: 240 marks
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