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The consumer

This chapter focuses on consumers. You will learn about factors that affect

the income and the expenditure patterns of South African households.

You will learn how to prepare budgets. You will find out about the different
types of bank accounts as well as different payment methods. We will look at
the National Credit Act and the Consumer Protection Act. You will learn about
organisations that promote consumer rights. You will learn about the correct
procedure to follow when you want to complain as a consumer. The mind
map below outlines the content of this chapter in more detail.

Links with ...

Chapter 5
* Housing and interiors

Income and expenditure of South African

- Consumer protection policies and practices
families

e The National Credit Act
* Sources of income < e The National Credit Regulator
* Expenditure patterns > e Registration of credit providers with the NCR
* Factors influencing expenditure patterns o Consumer rights relating to credit transactions

¢ |Interest rates and other charge fees

e The Consumer Tribunal
The household budget Y * Reckless lending and micro lending
e For managing financial resources e Pyramid schemes
¢ Principles of budgeting |
¢ Preparing and balancing a budget

The Credit bureaus
consumer

® |egislation on credit bureaus

Banking and payment methods e Consumer rights and blacklists
¢ Types of bank accounts > o Consumer Protection Act
[ ]

e Bank charges South African Bureau of Standards
e Methods of purchasing goods and services

e Credit transactions

 Comparison of cash and credit transactions [~ Consumer organisations

¢ Functions of a consumer organisation

»| ® Non-governmental consumer organisations
Technology used for payments * Government consumer organisations
* Internet payments e National Consumer Forum
e ATM payments
e Credit cards
* Debit cards Channels for consumer complaints
e Cellphone payments e Types of consumer problems and complaints

e Procedure for lodging complaints
e Where should consumers complain?
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Food and nutrition

This chapter looks at nutrients, the nutritional needs of different consumer
groups, the interpretation of nutritional information, individual energy needs
and food contamination. This information enables consumers to make wise
food choices that will benefit their health and general well-being.

The mind map below outlines the content of this chapter in more detail.

Nutrition

e Nutrients

e Functions and sources of
macronutrients

e Functions and sources of
micronutrients

Interpretation of nutritional information
e Dietary Reference Intake tables
e Food Composition Tables of the

Nutritional needs of different
consumer groups

Pregnant women

Lactating mothers

Babies

Toddlers

Young children

Young adults

Adults

Elderly people

Il and convalescing individuals
Individual energy needs

A

Food and
nutrition

\]

Medical Research Council

Food fortification

e The National Food Consumption
Survey and food fortification

Y

Food contamination
e Causes of food contamination
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e Measures to control food
contamination
e Food poisoning
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Design elements and principles

Design is the focus of this chapter. We will look at the theory of colour as
well as at elements and principles of design. We will consider how to apply
what we have learnt when choosing clothing for ourselves and others, and

furnishings for living and work spaces.

The mind map below outlines the content of this chapter in more detail.

Colour theory

e Colour terminology,
properties, classification
and characteristics

e The colour wheel

e Colour combinations

Application of design
elements and principles:
Choosing clothes

A

Design elements and
principles
e Design elements:
» Line
» Shape
» Form
» Space
»  Texture
»  Colour
¢ Design principles:
» Proportion
» Balance
»  Rhythm
» Emphasis
» Harmony

\J

e Use elements and
principles of design to
achieve desired effects

when choosing clothes
* Apply knowledge when
Design elements advising consumers about
and principles purchase of clothing

Application of design
elements and principles:
Interior design

e Use design elements

A
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Y

and principles to achieve
desired effects in interior
design

e What to do about problem
areas

Links with ...

Chapter 7
e Theory of clothing production
e Theory of soft-furnishing production
e Theory of knitting and crocheting
e Theory of patchwork quilting
by hand

Chapter 3 Design elements and principles 101

2012/04/23 11:19 AM



.,

v,

A

W rtrvrnnn,
Z

.,

Z7
oo

R ¥
SN
A e

x\\\\\\\\\\\\\\\\\\\\\\

S
3 \\t::\\\\\\\\\\\\\\\\\\“"
B N

CHAPTER

Z

S
Z
Z
’
9

Yt

N\
N
W i:\\\\\\\m\\\\\\\\ -
R e N
N

R\
s
R,

S

£z
257
7
4
XN

ALY

Ny S
N =
S \\\\\\\\\\\\\\\\\\\\\
S

N
N
i,
SRR
\

Y%y,

ity

N
SSS———
N

e

Z 27
77
/////////,/,/

NN

/////////////

o
N

\\\\\\\\\\\\\{\\\\Qtt:\\\\\\;
oo

77
BRI,

2227 2
7

%
///////V//////

Fibres and fabrics

In this chapter, you will find out how different fabrics are made. In Grade 10,
you learnt about the properties of different textiles, but now you will find out
about the properties of different fabrics. You will also study a range of fabric
finishes that change the way a fabric reacts in special circumstances or under
special conditions. This information is important when purchasing clothes or
a soft-furnishing item, or when selecting fabric to make a garment or fabric
décor item. It will also influence the way in which the article must be cared
for, including whether it should be washed or dry-cleaned, if it can be tumble-

dried or at what temperature it should be ironed.
The mind map below outlines the content of this chapter in more detail.
i i i Fabric finishes -
CWeaing eS| | <" Finshes that alter abric.  * Fnishes thatater the
> Plain weave appearance S Flame-retardant finish
» Satin weave » Calendering . -
- Saicenvea + Entossing S
»  Twill weave . » Sanforising -
Fibres and - finish
» Dobby weave . » Mercerising . e
fabrics - . » Anti-bacterial finish
» Jacquard weave ¢ Finishes that alter fabric » Waterproof and
. ;;n:tl:r? g(CUt and loop) weave ?:X:SLZ’ drape and water-repellent finish
A ; -resi
»  Weft knit » Starching g gr:ie;]se resistant
» Warp knit » Raising, napping, » Drip-dry finish
e Bonded (non-woven) fabrics sueding and brushing Y
Fabric properties » Dimensional stability
e Visual and tactile properties » Absorbency
» Draping quality » Heat conductivity
» Colourfastness » Heat retention
e Durability ¢ Maintenance
» Strength . » Shrlnk. resistance . Links with ...
» Abrasion resistance » Reaction to water, cleaning
» Pilling chemicals and procedures Chapter 7 _ ;
» Sunlight resistance » Reaction to heat : $:e°ry °: Clcﬁﬂn?np rr?guctnror; tion
e Comfort » Stain resistance or stain release . Theoryo sott-iurnishing productio
. . . eory of patchwork quilting
» Elasticity » Crease and wrinkle resistance b
y hand
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This chapter addresses various issues related to housing and interiors. You
will learn about the different aspects to consider when planning how to use
the space in a home. You will practise interpreting the symbols used in house
plans. You will study the most common types of floor plans and think about
factors to remember when evaluating existing house plans. You will find out
how to plan the use of space in the home while considering functionality,
safety and accessibility. You will learn how to draft a furniture arrangement
plan, a storage plan and a lighting plan for a home.

You will study the uses and properties of different materials used for
manufacturing furniture so that you can make an informed choice when
selecting furniture. In addition, you will learn about some of the criteria that
consumers can use to evaluate furniture when making purchasing decisions.

The mind map below outlines the content of this chapter in more detail.

Space planning Evaluation criteria to use when
¢ Interpretation of house plans < > purchasing furniture
e Types of floor plans e Suitability for need or function
e Factors to consider when evaluating existing e Economy

house plans e Strength and durability
e Space planning in work, rest and social areas . e Aesthetics
¢ Furniture arrangement plans, storage plans, Housing and ¢ Human factors

lighting plans interiors

Environmental responsibility
e Consumer responsibilities
before and after purchase

Choice of furniture

e Uses and properties of different materials:
»  Wood
» Metal
» Glass
» Plastic Links with ...
» Bamboo Chapter 1

» Cane . e The consumer
e Upholstered furniture

A
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CHAPTER

Entrepreneurship

In this chapter, you will learn how to determine whether a business idea has
the potential to become a successful business opportunity. You will consider
ways in which you can test whether a target market will purchase a specific

product. You will also learn how to persuade members of your target market

that your product will meet their needs.

In Grade 10, you learnt how to cost a product and draw up a shopping list.
In this chapter, you will learn more about calculating production costs and
you will study the factors that affect the costing of a product.

The mind map below outlines the content of this chapter in more detail.

Business opportunities for home-made

products

¢ |dentifying a potentially profitable business
opportunity

¢ Formulating the idea and specifications for
a product

e Factors to consider in the choice of a
suitable product for small-scale production

Concept testing and needs identification
e Concept testing
* Needs identification

»  Surveys

» Questionnaires

»  Observation

» Personal interviews

A

Production
e Production costs
» Primary costs
» Qverhead costs
e Factors influencing production costs
» Land and natural resources
» Labour
» Capital
e (Calculating production costs

A

Marketing

e Marketing process
» Situation analysis
» Marketing strategy
» Decisions about the

marketing mix
» Implementation
» Control
e Core principles of marketing
» Produce what customers want
» Analyse competitive advantage
» Target specific markets
» Create profitable sales volumes

Entre

preneurs

» Grow networks and build
hip relationships
e Product life cycle

» Introduction
»  Growth
»  Maturity
» Decline
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Calculating selling price
e Calculating the selling price of a product
* Break-even calculations

Chapter 6 Entrepreneurship 161

2012/04/23 11:20 AM



OS CS Gr 11 LB Promo final 23-4-12.indb 187

o

Thry of practical work in
Consumer Studies

In Chapter 7, you will have the opportunity to put your theoretical knowledge
to the test. You will build on your knowledge from Grade 10 by using advanced
methods when doing practical work. The chapter includes the five options for
practical work in Grade 11: the theory of food production (Unit 1), the theory
of clothing and soft-furnishing production (Unit 2 and Unit 3), the theory of
knitting and crocheting (Unit 4) and the theory of patchwork quilting by hand
(Unit 5). Requirements for making quality products for small-scale production,
which are relevant to all five options, are included in Unit 6.

The mind map below outlines the content of this chapter and

shows how it links to the theory covered in the rest of the book. Links with ... Chapter 3 Design elements and
principles, Chapter 4 Fibres and fabrics,
Links with ... Chapter 2 Food and nutrition Chapter 5 Housing and interiors
Theory of food production Theory of soft-furnishing production
e |dentification, of home-made e Curtains and e Cushions
use and cleaning food products curtain linings
of advanced e Oven-baked
equipment and biscuits
utensils e Cakes Links with ... Links with ... Chapter 3 Design elements and
e Yeast products e Novelty cakes Chapter 6 |;principles, Chapter 4 Fibres and fabrics
e Choux pastry e Dairy products Entrepreneurship
e Shortcrust pastry and eggs Theory of knitting and crocheting
* Packaging, * Sugar cookery . > e Knitting e Crocheting
labelling, storing e Jam and chutney Theory of practical
and transporting * Egg whites work in Consumer
Studies

. . . principles, Chapter 4 Fibres and fabrics
Links with ... Chapter 3 Design elements and

principles, Chapter 4 Fibres and fabrics

|:Links with ... Chapter 3 Design elements and

Theory of patchwork quilting by hand

Y

Theory of clothing production e Four-patch and nine-patch designs
e Using commercial ¢ Inside pockets
patterns e Qverlockers L
e Effective ironing ¢ Inserting a zip ] ] ]
during the sewing e Waistbands Requirements for making quality
process e Buttons and B products for small-scale production
e Advanced sewing buttonholes
techniques
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