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Chapter 6 Revision

QUESTION 1

Match the words in Column A with the correct explanation in Column B.

	
	Column A
	
	Column B

	1.1
	Target market
	A
	Making sure the product meets the needs of the consumer

	1.2
	Marketing
	B
	Salaries of the supervisor and the manager

	1.3
	Selling
	C
	Wages of the machinist and the cutter

	1.4
	Overheads
	D
	Customers and suppliers

	1.5
	Direct labour costs
	E
	Rent, insurance, electricity and water

	
	
	F
	Potential customers and consumers

	
	
	G
	Making sure the consumer buys the product.




(5 × 1)




[5]

QUESTION 2

Shamika and André would like to start a business selling home-made sandwiches to workers at the offices near their home. The sandwiches will have the following fillings: bread with egg mayonnaise, chicken mayonnaise, and cheese and chutney. The sandwiches will be packaged in plastic bags. 

2.1
Draw up a product specification for their business using the following headings:  

2.1.1
Product idea

2.1.2
Description

2.1.3
Specifications

2.1.4
Equipment required.








(12)

2.2
List and briefly explain THREE ways in which a needs analysis can be done. 
(3 × 3) = (9)

2.3
Explain the life cycle of this product.  






(8)

2.4
Discuss THREE factors that would affect Shamika and André’s choice of business. (3 × 2) = (6)

2.5
List FOUR direct material costs in this sandwich business. 




(4)

2.6
List TWO overhead costs in this sandwich business. 




(2)

2.7
Identify and briefly explain TWO factors that affect production costs. 

(2 × 2) = (4) 
[45]
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QUESTION 2
2.1.1 Product idea:  Sandwiches (1) made daily with different fillings (1) and sold to office workers. (1)

2.1.2 Description:  the sandwiches are made using bread (1) using different fillings such as egg mayonnaise, chicken mayonnaise, cheese and chutney (1).  They will be packaged in plastic bags. (1) 

2.1.3 Specifications:  each sandwich will be 2 slices of bread, 1 teaspoon of margarine, 50 grams meat/egg/cheese; 2 teaspoons mayonnaise/chutney. (3)

2.1.4 Bread knife, knife, grater, oven, pot, stove, basket or box to carry sandwiches in (3)

2.2 Needs analysis:  

Survey: (1)  this is when shoppers are interviewed (1)in places where there is a large concentration of people e.g. taxi rank, train station. (1) A sample can be shown or a questionnaire used. (1)

Questionnaires: (1) this is a list of questions that the shopper must answer as accurately as possible (1) the answers to the questions should provide the marketer with information(1) to make marketing or business decisions (1)

Observation:  (1) The shopper is observed (1) and notes taken about the way they shop, (1) the products they purchase or(1)  the way they behave when buying similar products.(1)

Personal interview (1) this is when a shopper is interviewed one-on-one (1) either by visiting their home or using the telephone. (1) These are time consumer and only a few people can be interviewed. (1) Excellent feedback is obtained from personal interviews. (1)

(3 x 3 marks)

2.3 Introductory stage;(1)  when the sandwiches are introduced to the workers in the various offices. (1)

Growth stage (1) the workers are still hearing about the sandwiches (1)

Maturity stage (1)  all the workers know about the sandwiches and the maximum that can be sold has been reached. (1)

Decline: (1) the workers find other products to purchase for lunch and are tired of the sandwiches (1)

(max 8 marks - at least three stages must be mentioned)

2.4 Any three factors:  (3 x 2 marks) 

· A talent and passion for what they choose to do: Knowing what you are good at and what you love doing is the key to a successful idea. (1)

· The product or service must be different from the competitors. (1) 

· If they find a way to add value to an existing product or find a way to be different e.g. customer service. (1)

· The businesses they will be competing against for the same customer must be analysed. (1) 

· They need to make sure that the customer has a better reason to buy from them. (1)

· Price must be in line with the quality of their product (1) and what the customer is prepared to pay. (1)

· They need to ensure that there are sufficient people in their target market to keep selling the product to,(1) and find out how often they will purchase it. (1)

2.5  Bread (1), margarine (1), cheese (1), chicken (1), mayonnaise (1), eggs (1), chutney (1).  (max 4)

2.6 Rent (1), electricity (1), salaries (1), stationery (1), cleaning materials (1) (max 2)

2.7 land and natural resources (1) affect costs as rent must be paid and the raw materials can become scarce (1) e.g. flour for the bread will be expensive is there is a drought. (1)  

Labour (1) can affect productions. For example if Shamika becomes sick Andre will have to make all the sandwiches and deliver them on time. (1)

Capital (1) is the money needed to start a business. (1)

(max 2 x 2 marks ) 

TOTAL MARKS: 50
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