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2.1 
Learners must explain that secondary sources of information would be used to research the tour itinerary. The 
information included with be the details of transport services, types of accommodation, departure and arrival times, 
fares and rates, entry document requirements, amongst others. The answer should mention that this is a personal 
itinerary for special interest tourists, not a general itinerary. A personal tour is prepared for a specific customer or 
group of customers at their request.







(20)

3.1.1
International airport, Bank, ATM, Foreign exchange bureau or kiosk, major hotel



(5)

3.1.2 
R15 000 / 8.86 = USD 1 683,00








(5)

4. 1
From the following, at least 3:








(3)



Tourism infrastructure; 2. Transport infrastructure; 3. lack of war/ conflict and 



the time since the recovery from this; 4. diversity and number of key tourist attractions; 5. UNESCO world heritage 
status of attraction ;6. uniqueness of tourist attractions

4.2 
From the following, at least 3:








(3)


Zambia/ Zimbabwe: Victoria Falls, Zambezi River, Lake Kariba


Namibia and Angola: Namib Desert


Mozambique and Malawi: Lake Niassa/ Lake Malawi


Lesotho and South Africa: Maluti Transfrontier Park on Maluti/ Ukhahlamba Drakensberg range

4.3 
From the following, at least 10:








(10)



National parks, pans, rivers, dams, pools, lakes, waterfalls, volcanoes, mountains, beaches, forests, archipelagos/ 
islands, geological formations, endemic wildlife (lemurs, great apes, wild dog, etc.).

4.4
 Learners answers must draw on examples in the Learner’s Book 




(4)

4.5 
See Chapters 1–5 of the Learner’s Book 







(3 × 5)

5.1 
Two examples provided in units include:

· 
Apartheid history, with sites such as Apartheid museum, Constitution Hill, Robben Island. 

· 
Ancient history or heritage relating to paleontological finds, like the UNESCO site of the Cradle of Humankind, as well as San art sites, and caves and mountains, which date back thousands of years.  


(6)

5.2
To include the identification and registration of important heritage sites, actual protection of sites and objects from 
damage/ removal allowing these to be preserved for the future, education and participation activities with 
communities, the promotion of heritage to local and foreign tourists, general awareness creation on the importance 
of heritage. Could also reference the important role of heritage in understanding the past and actions in the present 
and SAHRA’s role in ensuring this is supported.






(4)

5.3 
From the following (there may be other good examples too):



1. respect for and communication with the ancestors 2. traditional medicine and healing through inyangas, or 
equivalent. 3. initiation ceremonies for boys and girls. 4. crafts based on beading, decoration, weaving. 5. Pap and 
porridge as staples with meat dishes as delicacies for celebrations, etc. 6. key ceremonies to mark major events 
(deaths, initiation), etc. 7. Symbolic dress and design to indicate status in community, whether married, a parent, 
etc. 










(max. 5 marks)

6.1.1 
(a) Airline a  (b) VZ0300   (c) 05h45
   (d) 08h05
 





(4)

6.1.2 
Only Airline A had a flight available so that Mr Newfeldt would be on time for his meeting. OR 1Time Airline’s first 
flight
of the morning only arrives in Cape Town at 9h20





(2)

6.1.3 
He wanted the cheapest flight( and decided to use a budget airline (no-frills airline) ((() OR He is a student (and 
can only afford to fly with a budget airline(/ 1Time airline is a budget airline( that offer affordable flights(/ SAA and 
British Comair are not budget airlines( and their flights are more expensive(
6.1.4 
Check-in counter(and speed check-in kiosk or self-service check-in kiosk( 



(2)



(a)  Speed check-in kiosk or self-service check-in kiosk(





(1)



(b)  He would not have to wait in a long queue at the counter check-in. (


The speed check-in kiosk is a much faster way to check-in. (





(2)



OR He does not have any check-in baggage to hand in at a counter.



He could use the interactive touch screens to check in for his flight, select his seat and print his boarding passes. 

6.1.5 
He may be asked to place all metal items (belt buckles, coins) and items from his pockets (cell phones), laptops, 
coat and even his shoes in a bin, for X-ray screening. ( He may be required to show electronic devices such as his 
cell phone and laptop to security personnel for inspection, so that they can be screened separately, because skilled 
criminals could hide a bomb inside these devices. (He then has to pass through a metal detector to ensure that he 
is not carrying concealed weapons on his body. (Security officials may also insist on a body check (using a hand-
held metal detector or doing a pat-down) ( 







(4)

6.1.6 
How to fasten seatbelts and the suggestion to keep them fastened for the duration of the flight( Location of 
emergency exits and evacuation procedures(


Where to find and how to operate oxygen masks and life vests( OR



How to assume the bracing position in the event of an accident; Restrictions on the use of electronic devices 
(calculators, CD players, laptops and mobile phones)



A reminder of the non-smoking policy on board; A strong recommendation to read the safety card provided for each 
passenger.









(3) [20 marks]
6.2.1
The standard package option means that the client will pay a lower rate per day to rent the vehicle but will have to 
pay a higher excess in the event of an accident or theft of the vehicle. (


The super package option means that the client will pay a higher rate per day to rent the vehicle but will pay a lower 
excess in the event of an accident or theft of the vehicle. (
6.2.2
The target market will be executives/business people. (
6.2.3
a) An amount added to the rental fee of the vehicle. The amount covers the administration costs of the rental. (

b) 
The person renting the vehicle is liable for payment, if the vehicle that is rented is involved in a collision. This means 
that the renter is not legally responsible (liable) for the full value of the damage caused to the vehicle. This applies 
provided that he or she did not breach the rental contract. (E.g. the vehicle was driven by a driver not specified in 
the contract, negligent driving, etc.) (

c)
 A charge that applies to every rented vehicle from an airport. The airport surcharge does not apply if a renter 
collects a vehicle from a 
branch other than at an airport. (

d) 
A fee that is applicable if the renter crosses a border into another country, e.g. Namibia, Botswana or 
Mozambique(

e) 
A charge that is added to the rental if the person renting the vehicle is under the age stipulated by the rental 
company. (
6.2.4
The renter will be charged for an additional day. (
6.2.5
The client will have to pay an extra R1,17 for each kilometre that he has travelled over the stipulated amount. Thus 
he will pay an extra R58,50. (
6.3.1
Leisure tourist(
6.3.2
Any 2 of the following: air-conditioning, television and radio, telephone, mini bar, safe, hairdryer and toiletries, 
Internet connections (mostly in 
suites and not included in the price). ( (
6.3.3
A cabin that is a step up on a standard cabin as it has additional facilities such as a balcony, full bathroom, separate 
living and sleeping quarters and possibly a bar and kitchenette. ((
6.3.4
PS: Stands for Partner Special, meaning that a special price could be 
available for a partner. (
6.5.1
The Umngeni Steam Railway runs between Kloof( and Inchanga. (
6.5.2
Any 2 of the following: Special events such as birthdays and anniversaries, corporate events, train races, Christmas 
and New Year trains. ((
6.5  
Any 2 from: Holiday brochures ( TV advertising ( pamphlet (


Any 2 from: Cinema (youth & student magazines (Internet advertising (cellphone advertising ( leaflets (1), 
posters (


Any 2 from: TV ( radio and newspaper ads (the Internet (


Any 2 from: PR feature write-up (local radio ( familiarisation trip (PR) (newspaper advertisement ( 



Any 2 from: Local radio (newspaper ad(posters ( flyers (
7.1.1 
SAT recognises the value of the domestic tourist market and the potential to increase the economic contribution of 
this market                         

· A strategy helps to clearly identify objectives and actions           

· Domestic tourism can complement foreign tourism in a country and assist with addressing seasonality and spreading tourism to all parts of the country.

· Domestic tourism is the backbone of most established tourist destinations

· In tough economic times globally, domestic tourism is an important source of income when foreign tourism may decline.










(3)

7.1.2 
Seasonality refers to the fact that tourists tend to travel at certain times of the year, which means that there are 
peaks and troughs in the number of tourists, and, consequently how full, or empty, tourist establishments are. High 
season is when most tourists travel; these are the busiest tourist months. Low season is when there are less 
tourists. Seasonality affects tourism businesses as it means at certain times of the year businesses are less full or 
busy, and have less income and cash flow. This makes it difficult for businesses in the quiet season, and affects 
employment too. Certain businesses take on seasonal employees in the busy months only. Ways to increase 
tourism in the low season include special packages, with discounts or additional offering; and events to attract 
tourists during off peak times. 








(4)

7.1.3
 Sho't Left










(2)

7.1.4 
Young, successful South Africans who are famous for music, design and the creative industries.

(2)

7.1.5 
True











(1)

7.2.1 
Regional Tourism Organisation of Southern Africa






(2)

7.2.2  
A destination marketing organisation (1 mark), A private-public sector organisation ( mark)

7.2.3 
Any 4 marks from: RETOSA is the marketing arm of the SADC region ( It promotes the cultural (and historical 
heritage () and the tourists attractions ( of the 15 SADC countries(. 




(4)

8. 
Listen carefully to what the customer has to say. Ask the customer questions to help clarify problems (who did she 
speak to, what seat did she request, etc.) ((


Apologise and say that you are sorry for what has happened ((Solve the problem as soon as possible or find a 
supervisor or manager who can ((Offer a reward and thank the customer ((



(8)

TOTAL: 200 marks
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