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1.1   B 












(1)   
1.2 True; Advertising is the most expensive of all the promotional techniques.



(1)

1.3.1 
Mobile telephone messages and ads (cellphone advertising)

1.3.2 
Multiple monitors or TVs to form one large screen (video walls)

1.3.3 
Materials using sound and pictures such as videos (audio-visuals) 

1.3.4 
An ad placed as a block across the top or side of a web page (Banner advertisement) ; 1.3.5 A display that provides information in the form of numbers or letters electronically (Digital displays) 


(1 x 5)

1.4
Above-the-line (1), e.g. advertising on television (1), and below-the-line promotional techniques (1), e.g. doing a sales promotion (1). 









[11]

2.1
Radio advertising: Any 3 from: sounds can be used (1), reach a large market (1), effective for promoting local events (1), less expensive that TV advertising (1).

 2.2 Posters: people spend the time to read the poster (1), target locals (1), use of colour (1). 2.3 Cellphone advertising: Any 3 from: effective for reaching youth market (1), fast (1), inexpensive (1), large market (1), can include images and video clips (1). [9] 
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