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Suggested answers 

1. 

COLUMN A 

NAME OF ICON 

COLUMN B 

COUNTRY LOCATED 

COLUMN C 

SPECIAL FEATURE 

1.1 THE RED SQUARE G Russia  11 Lenin’s mausoleum  

1.2 MOUNT FUJI H Japan  10 Volcano  

1.3 THE BERLIN WALL K Germany  5 Checkpoint Charlie  

1.4 VENICE F Italy  9 Gondola  

1.5 THE GRAND CANYON J United States of America  2 Colorado River  

1.6 TOWER OF LONDON A United Kingdom  7 Crown jewels  

1.7 THE BLUE MOSQUE C Turkey  8 Minarets  

1.8 THE WAILING WALL B Israel  1 Orthodox Jews  

1.9 MOUNT EVEREST D Nepal  6 Sherpa  

1.10 MECCA I Saudi Arabia  10 The Hajj  

  (10 x 2) 

2.1 An icon is an attraction or feature that is world famous, has symbolic value and is closely 

associated with a particular destination.  

2.2 Universal access refers to the ability of all people to have equal opportunity and access to an 

environment, service or product from which they can benefit regardless of their region or 

location, socio-economic status, ethnicity, gender, disability or any other factor.  

2.3 People with physical, sensory (sight and hearing) and intellectual disabilities or other medical 

conditions requiring special care, such as frail, elderly persons or someone in need of temporary 

assistance.  

2.4 Participation of people in tourism activities fluctuate or are restricted depending on the season 

or time of year.  

2.5 A tourist attraction is a place, area, building or an event of interest that tourists visit for its 

historical significance, cultural value, natural or man-made beauty or opportunities for 

entertainment.  

  (5 x 2) 

     Total: 30 marks 

 


