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Chapter 2 revision memorandum 

Question 1 

1 Fashion is evident in hairstyles,  make-up,  furniture and furnishings,  buildings,   

cars,  behaviour  (any 4) 

 Look at old photographs,  old magazines,  old movies  or other valid example  (any 1) 

[5] 

Question 2 

2 More people are involved in the fashion business that in any other business in the world,  (1) 

 For example in designing,  manufacture,  transporting, selling,  buying,  advertising     

   (any 4) 

[5] 

Question 3 

Fashion fads Classic fashion 

In high demand for very short time  (1) Fashion classics are styles, designs, colours and 
fabrics that remain popular over a long period of time 

(1) 

They normally last only one season (1) Classics are not trends but last forever with subtle 
updates  

(1) 

Often quite outrageous  (1) They are usually characterised by simplicity (1) 

Often accessories, such as the shape of 
handbags, the styles and heel heights of shoes 
and styles of hats and caps or in the use of ties  

 

(any 1) 

Examples would be a classic black pants suit, a white 
shirt, a little black dress, blue denim, cardigans, plain 
T-shirts, golf shirts, flip-flop sandals, straight-leg 
trousers and leggings  

 

 

(2) 

Past examples include animal prints, coloured 
denim and bell shaped skirts, skinny jeans in neon 
colours   

 

(any 1) 

  

[10] 

Question 4 

4.1 Fad    (1) 

4.2 Celebrities/designers     (1) 

4.3 Peak     (1) 

4.4 More consumers could have bought the items/ more popular with consumers   (1) 

4.5 16 weeks      (1) 

[5] 

Question 5 

5.1 Blue jeans are too casual  choose black jeans or pants  with some stretch  change  

shoes to flats  for more suitable for climbing ladders  and bending and walking   (6) 

5.2 Dress very short  will look better with black stockings  Shoes not suitable for work –  

heels too high  Change to smaller heels or another pair for day time wear at work  (4) 

             [10] 
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Question 6 

 Raw materials for organic textiles are grown without the use of herbicides  and pesticides;  

textiles manufactured without harmful bleaches  or harmful fabric dyes/with natural plant-

based dyes;  workers not exposed to harmful toxic substances     (5) 

 Examples: cotton, or fabrics made from materials like recycled wood, maize, soy fibre and 

seaweed combined with eco-friendly Lyocell.      (any 1) 

 Non-organic sustainable textiles are produced from crops that can be planted and regrown  

without damaging the soil,  even if some chemicals are used during its growth.  (3) 

 

Examples are 

 hemp and cotton if grown in an environmentally friendly way, even with the use of limited 

addition of chemicals 

 silk from silkworms fed and treated in an environmentally friendly way and the fabric 

produced without the use of bleach or chemical dyes 

 animal fibres, for example wool, mohair, alpaca, where the animals are treated well, live in 

humane conditions and are not harmed while gathering the fibres; their manure should not 

enter the water supply; no bleach or chemical dyes should be used in the fabric manufacture  

   (any 1) 

[10] 

Question 7 

 Buy garments that have some organic textile content or are made from a sustainable textile source. 

For example organic cotton, also textiles made from bamboo and flax.  

 Support local designers. Woolworths, Edgars, Foschini and YDE (Young Designers Emporium) 

stock clothing ranges by local designers.  

 Buy locally produced garments and avoid imports that have travelled thousands of kilometres 

across the continent or the world by transport that emits CO2.  

 Buy garments made from locally produced textiles. These textiles have a smaller carbon footprint, 

support the local economy, and do not exploit textile workers (South Africa has very strict labour 

and occupational health and safety laws).  

 Don’t just discard garments you no longer wear. Adapt them or donate them to a needy cause. 
 Don’t buy counterfeit goods/illegal copies/fakes. Original registered trade mark manufacturers lose 

income and counterfeit goods have a negative effect on the brand holders’ image and reputation.  

 (any 5) 

             [5] 

            

Total: 50 marks 
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Additional questions for extension 

Question 1 

1.1 B            (1) 

1.2 D            (1) 

1.3 D            (1) 

1.4 A            (1) 

1.5 D            (1) 

 

Question 2 

Any five of the answers supplied.        (5) 

 


