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	1.1
  A    (1)
	1.2  A                                         (1)

	
	


2.1
Regional Tourism Organisation of Southern Africa.                    (1)

2.2
A destination marketing organisation (1), a private-public sector organisation 



(1)

2.3
Any 3 marks from: RETOSA is the marketing arm  of the SADC region (1) It promotes the cultural (1)  and historical heritage (1) and the tourists attractions (1) of the 15 SADC countries (1). 

            [3]

3.1
Any four of: City breaks, bush retreats, event wonders, countryside meanders, mountain escapes, coastal getaways, cultural discoveries 







            (4)

3.2
 Any four of: Young and up-coming, Independent young couples and families, Striving families, Well-off homely couples, Home-based low-income couples; Basic-needs older families, Golden active couples         













(4)

3.3.1 City breaks, event wonders (2) Or, cultural discoveries

3.3.2  
Coastal getaways, city breaks (2) Or, any other product except countryside meanders

3.3.3 Bush retreats, mountain escapes (2) Or, any of cultural discoveries, countryside meanders

Total marks = 22
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